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Routes for fostering sense of initiative
and active citizenship among

disaffiliated youth  

1. 3-level training programme foryouth
workers 2. Digital toolkit 3. Lessons
learnt e-vignettes 4. Youth-led digital
incubator platform 5. Youth-Led
storytelling community circles 6. Youth-
led policy journey maps 7. Youth in
Route virtual network 
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Training & EU Capacity Building for Youth
Workers
A comprehensive training program covering
theoretical insights, practical challenges, and
actionable strategies to address youth disaffiliation.

https://www.facebook.com/share/14MU78ktw4Y/?mibextid=wwXIfr

The Youth in Route project aims to address
the pressing issue of disaffiliated youth in
Belgium, France, Portugal, and Serbia by
empowering youth workers to support these
individuals in enhancing their prospects in
employment, family relationships, sense of
initiative, and active citizenship. By
implementing both preventive and
restorative measures, the partnership
believes that it can effectively address the
challenges faced by these young individuals
and promote their successful reintegration
into society, fostering a strong sense of
initiative, belonging, and hope for the future.
Innovative elements combine traditional
methods with modern technology and
participatory methodologies.

Youth-Led Digital Incubator 
A digital platform providing resources on career
opportunities, personal development, and social
engagement for marginalized youth.

Outreach Program for Effective Impact &
Sustainability 
Community engagement efforts including
storytelling circles, media campaigns, and policy
dialogues to shift societal perceptions and
influence decision-makers.

Primary target: youth workers and professionals in youth-
serving organisations
Secondary target: disaffiliated youth aged 16-30 in
Belgium, France, Portugal, and Serbia, including school
and social drop out, and those with migrant background
Tertiary target: Policy makers, educators, employers, and
community leaders


